
  

Membership Terms & Conditions 
• NII membership is open to any individual currently working in the food, drink or pharmaceutical industry 

as either: 
o Registered Nutritionist, RNutr (UK Voluntary Register of Nutritionists) 
o Registered Associate Nutritionist, ANutr (UK Voluntary Register of Nutritionists) 
o Registered Dietitian (Health & Care Professionals Council) 

• *Members should currently work in the food, drink or pharmaceutical industry including manufacturers, 
retailers, caterers, food service, weight loss companies, trade bodies and charities. 

• Membership is also extended to Nutritionists and Dietitians working in industry who are eligible for 
registration with the UK Voluntary Register of Nutritionists or HCPC but have yet to register. 

• Freelancers who meet our membership criteria are eligible to join NII but must provide details of their 
current industry clients, and any vested interests on the application form. 

• All other applicants are considered on a case-by-case basis by the Committee Officers, and if needed, 
Committee members. 

• There is a set fee of £50 for a one-year membership and £95 for a two-year membership*, subject to 
review. 

• The membership year runs on an annual basis from 5th April until 4th April.  
• It is the member's responsibility to inform the Committee when they change roles and/or organisations 

to ensure membership eligibility criteria are still met and ensure their contact information is up to date. 
 
*This does not include food lobbying organisations 
 
The purpose of NII shall be to:  

• upskill NII members through relevant NII Continual Professional Development (CPD) educational 
meetings and invited speakers.  

• continually promote recognition of Nutritionists working within the food, drink, or pharmaceutical 
industry as a professional group who are a credible source of nutrition expertise and information. 

• increase awareness of the vital role nutrition plays in the industry, individual companies, and 
ultimately consumers.  

• provide platforms for discussion and a channel for communication, and to facilitate networking 
between members.  

• provide connections between NII members and other relevant bodies and organisations.  
• always uphold and protect NII’s long-standing history and established branding (est. ~1994). 

 


